Interactive dashboard:
production, marketing
and location of
wineries (Mallorca)
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Introduction to Data4Food2030 EU Project

European Strategic Initiative

A four-year project involving scientists and stakeholders from 12 European countries
to map and evaluate the data economy in food systems.

Sustainable Food Systems

Focused on generating knowledge and creating opportunities for more sustainable,
fair, and resilient food economies across 9 regional use cases.

Local Focus: Balearic Islands

Led by AnySolution, the local pilot maps data sources for the agri-food economy, with

a primary focus on the almond and wine sectors.
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Exploring the Interactive Dashboard

Integrated Data Sources

Combines private data from D.O. and Vi de la Terra
Mallorca with open statistical sources like IBESTAT.

Sectoral Insights

Detailed exploration of production volumes,
commercialization trends, and winery locations.

Strategic Synergies

Designed to promote collaboration between the
agricultural sector and the tourism industry.

Data EDFOETEI

Bienvenido a DatadFo0d2030, una iniciativa europea que optimiza el uso de los datos en los sistemas alimentarios. Durante cuatro afios, trabajamos para definir, mapear y evaluar el impacto de la
economia de los datos, generando conocimientos y creando oportunidades para sistemas alimentarios mas sostenibles y justos.

€1 proyecto reiine a cientificos y actores clave de 12 paises europeos, con 9 casos de uso en diversas regiones. En las Isias Baleares, AnySolution lidera un caso cen el mapeo de fuentes de
datos que impulsan la economia agroalimentaria local, con foco en productos como la almendra y el vino. El piloto también busca promover sinergias entre la agricultura y otros sectores,
especialmente el turismo.

Explora el Dashboard

Nuestro dashboard § los datos compartidos del sector vitivinicola de Mallorca, incluyendo la Denominacion de Origen y de Vi de la Terra Mallorca, combinados con fuentes abiertas
como IBESTAT. Perm r informacion detallada sobre la produccion, comercializacion y localizacién de bodegas, proporcionando una vision mas amplia del sector.

https://data4food.nadiaplatform.com/
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Wine Sector Overview: Wineries and Production

Spatial Distribution

Datos proporcionados por las D.O. Plai Llevant y Binisalem

The dashboard provides a comprehensive map of Mallorca's wineries,

Bodegas Mallorca

allowing identification of key production hubs and regional clusters.

Authoritative Data

Data is sourced from the D.O. Pla i Llevant and Binisalem, ensuring

accuracy in representing the island's wine landscape.

Regional Diversity

Visualizations highlight sector diversity, showing the distribution of

wineries across designations and areas.
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Wine Production Trends by Grape Type

Historical Evolution (1995-2023)

Long-term tracking of production volumes in Hectoliters (HI) reveals the

Produccian vioo (M

growth and stabilization of Mallorca's wine output over nearly three
decades.
Varietal Distribution 7 N P ,\/\v’""

Visualization of the balance between Red and White grape varieties, E———
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reflecting shifting consumer preferences and agricultural strategies.

Market Adaptation

The data highlights the sector's resilience and its ability to adapt to climate

variations and evolving market demands.

Source: Data4Food Dashboard - Production Analysis (Kg & Hl)
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IBESTAT Integration: Historical Evolution

Winery Growth

The dashboard integrates official IBESTAT data to
track the number of wineries by IGP/DO. Since 2010,
the sector has shown significant consolidation and

steady growth in registered establishments.

Key Metric: Establishment Count

Monitoring the expansion of production facilities

across Mallorca.

Viticulturist Trends

Analysis of the evolution of viticulturists provides
insights into the labor force and agricultural
commitment. The data highlights shifts in

participation across different regional designations.

Key Metric: Workforce Evolution

Tracking the number of professionals dedicated to

grape cultivation.

EHANYSOLUTION
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Surface Area

Total surface area (in Hectares) dedicated to various
grape types is monitored to assess land use
efficiency. This integration allows for a robust
assessment of the long-term health of the wine

economy.

Key Metric: Hectares by Type

Spatial analysis of land dedicated to red vs. white

grape varieties.
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Tourism Synergy: Airbnb vs. Wineries

Spatial Correlation

Bodegas Mallorca Airbnb Mallorca

The dashboard enables a side-by-side comparison of Airbnb

accommodation density and winery locations, revealing untapped

potential for local tourism. : ' s J
Enotourism Development f it t&}!

By identifying areas where high tourist concentration overlaps with wine Oareo: - " ohipors opmseeting e mamap (AT cmommmm

production, stakeholders can develop targeted enotourism experiences.

Localizacién Bodegas y Airbnb

Sustainable Growth o

This data-driven approach supports strategic planning for sustainable

tourism that directly benefits local agri-food producers and the rural

(O/mopbax] @ apoo & Openseethizn Improve this map

economy.




Measuring Success: Satisfaction Levels

Activity Rating

Visitors rate their overall experience on a
scale of 1 to 5. The dashboard captures
these ratings to measure the success of
enotourism activities and identify areas for
improvement.

Key Metric: General Activity

High satisfaction scores reflect the quality
of the wine tourism offerings in Mallorca.

Satisfaction Survey

*
Your opinion will improve the winery experience!

Answer this short satisfaction survey and with the d of new per-
sonalised experiences.

Chose your fangange

Personal Treatment

The quality of service and personal
interaction is a critical factor. Surveys track
visitor satisfaction with the treatment
received from winery staff and guides.

Key Metric: Staff Interaction

Includes feedback on whether visitors were
addressed in their preferred language.

EDANYSOLUTION
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Facilities

Infrastructure and facility maintenance are
also evaluated. This data helps wineries
prioritize investments in their physical
spaces to enhance the visitor experience.

Key Metric: Infrastructure

Assessment of the physical environment
and accessibility of the wineries.

https://survey.datad4food.nadiaplatform.com/in

dex.php/313585?lang=en



https://survey.data4food.nadiaplatform.com/index.php/313585?lang=en
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https://survey.data4food.nadiaplatform.com/index.php/313585?lang=en
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Visitor Insights: Satisfaction

Demographic Diversity

The dashboard captures key demographic data, including age
groups and gender distribution, providing a clear picture of who

is visiting Mallorca's wineries.

Behavioral Patterns

Insights into visit types (individual vs. group) and the origin of
visitors (residents vs. tourists) help wineries tailor their offerings

to specific audiences.

Strategic Marketing

Understanding the visitor profile, including their length of stay
and professional background, is crucial for developing effective

marketing and enotourism strategies.

Surveys Profile

'Ef >ANYSOLUTION

Perfil Nivel de satisfaccibn
Visita por tipo
8 individusl ) Grupe (@ Perejs [ Amigos (A1) (im

Parcja
Individual

Desplazamiento a bodega

8 Autobiss () Transporte piblico @Owo @ 4 173 B (A1) (i)

Coche de alquiler
Autobdis
Vehiculo p.
Transporte piblica

Edad. visitas

e 3655 (@193 W -T0 (A) (w)

=70
56-70
18-35

36-55

Tipo de visita. Residente o Turista 1
0 Torista (0 Estoy devisita. (@ Residente. () <NULL> (i0) (im)

Residente.

>

Género

0 Masculine () Femenino (@ <NULL> (A&5) (i)

<NULL>

Femenina
Masculing

Profesién relacionada con la viticultura

No

i (A1) (im)
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Empowering Sustainable Food Systems
through Data

Strategic Impact Cross-Sector Synergy Future Horizons

The Data4Food dashboard Successfully bridging the gap Expanding models to other local
centralizes diverse sources, between agriculture, data products like almonds, paving
enabling informed decision- science, and tourism to drive the way for a resilient, data-
making for the Balearic agri- local economic growth. empowered food economy.

food sector.

https://data4food.nadiaplatform.com/
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